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Late last year, Coca-Cola launched a holiday-themed can with polar bears on it and a white background
to coincide with their partnership to financially support the World Wildlife Fund. More people ended up . H I h H 1
noticing the white can, which marked the first time that Coke's flagship product was not delivered in a SOC I a S a rl n g Of m u S I C
can with a red background. The financial support of the World Wildlife Fund got lost in the buzz and
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