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The Future in Mobile Marketing

“As mobile marketing plays a bigger and more influential role in successful company portfolios,
it is important to serve up a solution that marries traditional methods with the micro-targeted,
real-time benefits of mobile. IntelaText brings a suite of game changing solutions that, when
combined, are unmatched in performance and return on investment.”

Corp. Trends Global - 2011
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“To provide an immersive, cross-platform, customer engagement solution consisting of the
most effective technologies combined into one easy to use system; helping you to increase
awareness, action, retention, and relationships with your customers, coupled with
comprehensive, real-time tracking and analytics that provide insightful visibility across all
marketing efforts, both traditional and digital.”

* Build an Opt-In Database for Mobile Communications.
[Relationship Channel]

« Design and Execute interactive consumer engagement
campaigns cross-platform.

« Track and Measure all actions for tangible ROI and sentiment
from your target consumers.



Establish a Relationship Channel

You MUST follow these simple rules...@

1. Be brand consistent with HOW you engage
customers and prospects via mobile.

2. Approach from angle of VIP or greater
understanding for more relevant / timely
communications (No spam).

3. Don’t abuse this channel or its power — Quality
vs. Quantity model.


http://www.istockphoto.com/stock-photo-10369309-school-teacher.php?st=de8c3c4

QR Codes. Short Codes. Direct Input.  Data Portals




Customers Opt-In

QR Codes placed on all printed materials:

Signs — Direct Mail — T-Shirts - Flyers

Zi5 %]

Text VIP
to
57682

Short-Code placed strategically for opt-in:
Radio — Billboards — TV - Ambassadors

facebook.

Data Portals placed on Website, Online
Ads, Social Media, Blogs, and Email



All things Mobile...
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Applications — Native / Cloud
Texting — SMS / MMS / WAP
Geo-Location / Geo-Fencing

QR Codes — Bee Tags, etc.
Gaming

Social Media Portals

Navigation / GIS

Sniffing

NFC — Near Field Communication
Streaming LIVE Video / Audio
Translation into over 200 languages
3D Animation

Barcode and POS integration
Short Code / Key Words


http://www.google.com/imgres?imgurl=http://blog.citizen.apps.gov/howtomobile/files/2011/08/MobilePhoneapp_220px.jpg&imgrefurl=http://blog.citizen.apps.gov/howtomobile/2011/08/02/trends-on-tuesdays-is-there-a-map-for-that/&usg=__6XP8paA8u50sqaqwHx44AL5a-10=&h=311&w=220&sz=15&hl=en&start=199&zoom=1&tbnid=vpfu8uT8uDINqM:&tbnh=117&tbnw=83&ei=p2KTTs63GsW5tgfZp9ihDA&prev=/search%3Fq%3Dmobile%2Bincrease%2B2011%26start%3D189%26hl%3Den%26sa%3DN%26rlz%3D1T4ADRA_enUS449US449%26tbm%3Disch%26prmd%3Divns&itbs=1

Extend Social Media R

) Facebook - Windows Internet Explorer

holobd... M VAl E facebook.com

& Share: On your own Wall +

My Vote for AT&T All-America Player of the
week!

- v Click this Link and pick your favorite,
u E http://espnallamerica.com/ or Text VOTE to 55862 and
¢ see it all on your Phone.

Thank you for 161
your vote. Share
[@atst"]  your vote with
MLMEBIG  your friends on
R Facebook now
e e and be sure to
visit again next
week!

K Facebook

[T No Thumbnail




Interactive & Engaging

Changeable, Trackable, & Scaleable

Visit Kennedy Space Center

Your journey into mankind's greatest adventure starts at Kennady Space Canter Visitor Complex, where amazing exhibits and inspinng shows wil
immerse you into the past, present and future of the space program.
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Data Capture & Tracking

All Micro-Targeted Data
that is captured, you
own and may use for

future marketing
purposes.

Multi-Source Collective Analytics

Streaming Big Data Real-time

Data Analytics Insights
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Consider Global
&
Multi-Cultural
Targeting
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Central and Eastern Europe (CEE)
Middle East and Africa (MEA)
Latin America (LATAM)

Japan

North America (NA)

Asia-Pacific (APAC)

Western Europe (WE)

2010 2011

2012



Relationship Management 2.0

Combining: Profile information (Preferences)
Geo-Location (Mobile Local)
nfluence / Reach / Impact
Historical Data (P.O.S. info)

Evoke Action: ncrease Sales and Retention
30-60% on average.

Target & Track: | Strategic messaging = Results
Clients average a 580% ROl




INTELATESKT

866-301-3283 Main Office

Info@intelatext.com www.IntelaText.com

Terminus 200
3333 Piedmont Rd.
Level 20 Suite # 2050
Atlanta, GA 30305


mailto:info@intelatext.com
http://www.intelatext.com/

